Di al ectic of Enlightennment- Max and Adorno
THE CULTURE | NDUSTRY: ENLI GHTENVENT AS MASS DECEPTI ON

Films, radio and magazi nes make up a system which is uniformas a whole and in
every part.

Movi es and radi o need no longer pretend to be art. The truth that they are just
business is made into an ideology in order to justify the rubish they
del i berately produce. They call thensel ves industri es.

The culture industry neans:

those who serve up the data of experience
entertai nnent industry

the nost rigid of all styles.

i s pornographic and prudish

Aut onpbi | es, bonbs, and novi es has made the technol ogy of the culture industry no
nore than the achi evenent of standardi zation and mass production, sacrificing
what ever involved a distinction between the |ogic of the work and that of the
soci al system This the result not of a | aw of nmovenent in technol ogy as such but
of its function in today's econony.

Consumers appear as statistics on research organization charts, and are divided
by incone groups into red, green, and blue areas: the technique is that used for
any type of propaganda.

Kant -What the culture manufacturers offer him industry robs the individual of
his function.

While the nmechanismis to all appearances planned by those who serve up the data
of experience, that is, by the culture industry.

The devel opnent of the culture industry has led to the predom nance of the
effect, the obvious touch, and the technical detail over the work itself- which
once expressed an idea, but was |liquidated together with the idea.

The whole world is made to pass through the filter of the culture industry.

for the purposes of mechanical reproduction surpasses the rigor and genera
currency of any "real style"

Li ke Avant -garde art, the entertainment industry determines its own | anguage
down to its very syntax and vocabulary, by the use of anathenmn

The style of the cultere industry, which no | onger has to test itself against
any refractory material, is also the negation of style.

In the culture industry the notion of genuine style is seen to be the aesthetic
equi val ent of domi nation. Style considered as nmere aesthetic regularity is a
romantic dream of the past.

As | ate as Schonberg and Picasso, the great artists have retained a m strust of
sytle, and at crucial points have subordinated it to the logic of the matter.

What Dadai sts and exdpressionists called the untruth of style as such triunpohs
today in the sung jargon of a crooner, in the carefully contrived el egance of a



filmstar, and even in the adm rable expertise of a photograph os a peasant's
squalid hut . Sthle represents a pronise in every work of art.

The system of the culture industry conmes fromthe nore |iberal industria
nations, and all its characteristic nedia, such as novies, radio, jazz, and
magazi nes, flourish there. Its progress, to be sure, had its origin in the
general |laws of capital

The culture industry can pride itself on having energetically executed the
previously clumsy transposition of art into the sphere of consunption, on making
this a principle, on divesting anusesnent of its obtrustive naivetes and

i nproving the type of commodities.

The purity of bourgeois art

Neverthel ess the culture industry remains the entertainnetn business. Its
i nfl uence over the consuners is established by entertai nment



